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This announcement contains forward−looking statements. These statements are made under the “safe harbor” provisions of the U.S. Private

Securities Litigation Reform Act of 1995. These forward−looking statements can be identified by terminology such as “will,” “expects,”

“anticipates,” “future,” “intends,” “plans,” “believes,” “estimates” and similar statements. Among other things, the business outlook and

quotations from management in this announcement, as well as Phoenix New Media’s strategic and operational plans, contain forward−looking

statements. Phoenix New Media may also make written or oral forward−looking statements in its periodic reports to the U.S. Securities and

Exchange Commission (“SEC”) on Forms 20−F and 6−K, in its annual report to shareholders, in press releases and other written materials and in

oral statements made by its officers, directors or employees to third parties. Statements that are not historical facts, including statements

about Phoenix New Media’s beliefs and expectations, are forward−looking statements. Forward−looking statements involve inherent risks and

uncertainties. A number of factors could cause actual results to differ materially from those contained in any forward−looking statement,

including but not limited to the following: the Company’s goals and strategies; the Company’s future business development, financial condition

and results of operations; the expected growth of online and mobile advertising, online video and mobile paid services markets in China; the

Company’s reliance on online and mobile advertising for a majority of its total revenues; the Company’s expectations regarding demand for

and market acceptance of its services; the Company’s expectations regarding maintaining and strengthening its relationships with advertisers,

partners and customers; the Company’s investment plans and strategies; fluctuations in the Company’s quarterly operating results; the

Company’s plans to enhance its user experience, infrastructure and services offerings; competition in its industry in China; relevant

government policies and regulations relating to the Company; and the effects of the COVID-19 on the economy in China in general and on the

Company’s business in particular. Further information regarding these and other risks is included in the Company’s filings with the SEC,

including its registration statement on Form F−1, as amended, and its annual reports on Form 20−F. All information provided in this press

release and in the attachments is as of the date of this press release, and Phoenix New Media does not undertake any obligation to update any

forward−looking statement, except as required under applicable law.

Safe Harbor Statement
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ABOUT THE COMPANY
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Company Milestones

Strategic investment in Yidian

“New Media”
subsidiary established

Phoenix TV founded – a leading Chinese language TV 
& media group based in HK 

Completion of 
Yidian’s

transaction

2020



Senior Management Team
CEO – Shuang Liu
21+ (Media industry)

Joined in 2005

SVP – Xiaoyan Chi
19+ (Internet media marketing)

Joined in 2009

CFO – Edward Lu
16+ (Media Industry)
Joined in 2009

VP & Chief Editor – Ming Zou
24+ (Media industry)

Joined in 1998 
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SVP – Chun Liu 
28+ (Media industry)
Joined in 2018



Shareholding Structure
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54.4%

Phoenix New Media Limited
(NYSE: FENG)

45.6%

21.00% 19.68% 16.93% 10.51% 23.63%

Common Sense
Extra Step 

Investments
TPG

Bauhinia Culture 
(Hong Kong)

Public Float

Public Float
Phoenix Media Investment (Holdings) Limited

(2008.HK)

China Wise 
International

8.25%



Institutional Shareholders

Note: Top 10 shareholders accounted for about 46.0% of total shares outstanding as of October 29, 2021.
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Business Overview



Industry Landscape
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 Editorial Based + 

AI Powered 

 Serious Journalism + 

Entertainment

 High-end Users



Uniquely Successful in Bridging the Divide
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What Sets Phoenix New Media Apart Today?

In-house Production

Phoenix TV

Diverse + 
Proprietary 

Content

Brand Influence +
Credibility

Media 
DNA

3rd Party News

Phoenix TV
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We-Media



High-quality and Differentiated Content

A balanced content strategy enables us to provide high-quality and differentiated content
12



iFeng App——Products Innovation and Augmented Content Matrix 

Phoenix TV Top 
Programmes

PTV Reporter 
Video Series

Upgraded Page 
Layout

Phoenix TV Live 
Streaming



Our Premium IP Productions

Powerful pipeline of new original IP content with diversified network of distribution partners

Jun Pin Tan
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Our Private Talk Your AchievementsOn the Cover



Our New Growth Engine— Phoenix Lab

Diversified distribution channels:

 Genre: Product reviews

 Format: Short - form Videos

 Style: Trustworthy & Entertaining 

 Target Audience: China’s rising middle class

 Goal: Become the go-to destination for product reviews

Current product categories:

Home Appliances

Parenting

Lifestyle Services

Consumer Electronics
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Our Online Real Estates Verticals
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iFeng series IP Events

Feng Series Products：

Data Management Platform (DMP)

Fengcx.com is a full-fledged 
digital media platform that tracks 
7X24h real estate financial news 
for home buyers and investors.

izhiliao.com is a 2C intelligent 
house-finding platform.

iqidian.com is platform that 
allow users to acquire and 
communicate  commercial real 
estate information.

IP Events
Feng Series 

Products
 The No.1 digital media 

platform in real estate

Media 
Influence

New Business 
Initiatives

Original, in-depth, and 

timely analysis reports

 IP cultivation and 

established brand 

influence
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Our E-commerce platform — Phoenix Premium Products

Fine culture 
& creativity

Health & 
Wellness

Crafted 
houseware

Gourmet 
food & drink

Massive user base

Customer with strong 
purchasing power

Rigorous standards in 
merchandise selection

Light inventory model

Strong content 
production capability

High-end products

Our Competitive Differentiations



Our Online Reading Ecosystem — Fanyue
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 Centered on“Online Literature”

 Based on“Fanyue”APP

 Surround “Distinctive IP” to 

build our closed loop of content 

ecosystem

IP

Operation

Full

1 Original IP
Acquiring more original IP content 

in order to lay a solid foundation 

for building our own IP ecosystem

2 Unlock the IP value 
potential

Cultivating online literature IP 

to online reading, audio books, 

comics and online series

3 Closed-loop IP ecosystem

Encompassing writer/creator 

contracting, original content 

production, content distribution, and 

content monetization

网络

文学

版权

Asset

在
线
阅
读Online

Literature

IP

Online 
Reading

Audio
book

Publishment

Comic



Expanding Advertisers

Source: Company data in 2021

AUTO

E-COMMERCE

FINANCIAL 
SERVICES

INTERNET SERVICES
&

COMMUNICATION 
SERVICES
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Our Investment in Yidian Zixun
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Notes: SPA* = Share Purchase Agreement, SA* = Supplemental Agreement

Signed SPA*

Signed SA*

Signed 

New SPA

Initial 

Investment

2014
2019.03

2019.08
2020.08

Total Consideration 

Received USD350 mn

2020.10

Year Record Date Payment Date Total Amount

2019 November 29 December 13 USD100 mn

2020 December 4 December 22 USD100 mn

Company’s Dividend Track Record:



Leading Mobile Coverage

FINANCIAL HIGHLIGHTS



Revenues Breakdown
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(1) Beginning from January 1, 2021, paid services revenues have been re-classified and now comprised of (i) revenues from paid contents,
which includes digital reading, audio books, paid videos, and other content-related sales activities, (ii) revenues from E-commerce and
others, which mainly includes revenues from E-commerce, MVAS, games and others. For comparison purposes, the revenues from paid
services for the quarters of 2020 have been retrospectively re-classified.

(2) On May 18, 2020, the Company sold all of its investment in Beijing Yitian Xindong Network Technology Co., Ltd. ("Yitian Xindong" or 
"Tadu"). Tadu's results of operations have been excluded from the Company's results from continuing operations.

14%

(RMB in million)

Quarterly Advertising
Quarterly Paid Services

Annual Advertising
Annual Paid Services

Revenues (1)

90%
92%

93% 93%
89% 91% 89%

10%

8%

7%
7%

11% 9% 11%

1,327 

1,209 
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226 256 245 

0

200

400

600

800

1000

1200

1400

1600

2019 2020 20Q3 20Q4 21Q1 21Q2 21Q3



Profits and Loss Highlights

Notes: Tadu's results of operations have been excluded from the Company's results from continuing operations.
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Strong Balance Sheet — No Debt!
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Market Cap

As of November 30, 2021

Company Snapshot

Price

ADS Outstanding Average Daily Trading Volume 
(last 3 months)

Exchange / 
Ticker             

NYSE: FENG

US$ 76.4Mn US$ 1.05

72.8Mn 190,339



IR Team
Qing Liu

E-mail: investorrelations@ifeng.com
Website: http://ir.ifeng.com

THANKS

IR Consultant
ICR, LLC
Robin Yang
Tel: +1 (646) 405-4883


